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the evolution of the peak body for

MANAGERS AND LEADERS

Melbourne Technical College
Foremanship Association is constituted

Institute of Industrial Management
(lIM) grows to more than 500 Members around Victoria

A division of lIM is established in NSW

A division of AIM is established in Brisbane

A division of AIM is established in
Maryborough and Mackay

A division of AIM is established
in TAS&ACT

A division of AIM established
in Toowoomba

AIM has national representation through separate
state-based divisions and is a Membership
organisation that is increasingly focused on the
provision of training and education.

The OLD & NT, NSW & ACT. SA. and
VIC & TAS divisions of AIM merge and
form AIM Group, formally dissolving
the old federated structure.

1939 © 1941
1942 O 1944
1945 O 1949
1950 O
1956
1957 O 1958
1960 O 1974
1975 O

2014 O 2015

The Association becomes the Institute of
Industrial Management (Melbourne)

A division of lIM is established in SA

Institute of Industrial Manargement is renamed the
Australian Institute of Management.

One of the principle reasons for the formation of the
Australian Institute of Management was the need for a
centre in which executives could meet to discuss their
challenges and develop their knowledge of management
principles and practices. When formed, the main objective
of AIM was 'to raise standards of management and to gain
acceptance of these higher standards nationally’

A division of AIM established
in WA & Townsville

A division of AIM established in the
Northern Territory and in Rockhampton

AIM Group divests the training and education
business. AIM Group and AIM Education & Training
are separated into two distinct entities under a
shared brand. Both the AIM brand and aim.com.au
are licensed to Scentia.

In reality. two AlMs exist in the local market.
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AIM Group agrees to a long-term, leadership achievement in Australia society - reflects the mission
strategic partnership agreement with the  and New Zealand. AIM also launches and vision of the founders.
Chartered Management Institute (CMDin  the Pathway accreditation model and

the UK. The Agreement establishes AIM  the AIM Affiliate (AIMa) Membership
as the ‘standard setter for management category to local Universities.

The Institute of Managers and Leaders,
Australia & New Zealand returns to its
historical roots as the only national,

|2c|§?edvzrr;|'2gtci%rgﬁittre:“caeaa:j AIM becomes the Institute of Membership organisation focused on
New Zealand’ Managers and Leaders, Australiaand developing managers and leaders and on
) New Zealand (iML ANZ). raising management and

AIM launches the Chartered Manager leadership standards.
(CMgr) designation as the highest
marque of individual management and

The Institute’s vision - creating better
managers and leaders for a better
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Sue-Ann Fresneda
Director Business Development and Membership
Master Builders Association Queensland
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Three year membership trend

Membership Numbers - YOY Comparison
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Three year membership trend

Fee restructure

Membership Numbers - YOY Comparison introduced

= fY]5 emm——FY]6 em—FY17

8700
8600

8500 Impact of
fee

restructure

8400

8300

8200

8100

8000

N Introdyted ne\%e} ' \oef‘ QQ} éoé RS Q D A
en ment@é\uchpod)dt% & &
S ¥ o




Churn

Churn - Monthly Comparison
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Churn

Cumulative Churn Numbers - Year on Year Comparison
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